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PHONEPE LOOKS TO GO PUBLIC EVEN 

AS TWITTER CALLS FOR ‘UNINSTALL’ 

PhonePe plans to go public by 2023 and will list itself in 

India or the US depending on market conditions. 

PhonePe’s plan includes diversification within the 

financial services industry beyond UPI-based payments 

and wallet services. Meanwhile, Twitter users have 

started an ‘UninstallPhonePay’ trend as a recent 

PhonePe ad campaign backfired. Walmart-owned digital 

payments platform PhonePe is reportedly working 

aggressively to go public by 2023 as a separate entity 

in the US or India, eyeing a valuation of $7 to $10 Bn. 

PhonePe will finalize between India or US initial public 

offering (IPO), based on the market conditions. 

Meanwhile, a person close to the matter said that 

Flipkart plans to go public by 2022 in the US. According 

to a Business Standard report citing sources PhonePe 

has been looking to diversify its portfolio after the 

government’s zero MDR (merchant discount rate) rule 

which leaves very little revenue potential in UPI alone, 

and this remains a key aspect of the company’s plan to 

go public. “The company is partnering and providing 

value-added services to kiranas and onboarding 

merchants,” a source was quoted as saying. Further, in 

the last four months, PhonePe has added six products 

in insurance and wealth management. The company said 

it became the fastest-growing insure-tech distributor 

in India, and mutual funds (MFs) have seen investment 

from more than 5,000 cities. 

OLA TO ADD IN NINE NEW BRANDS TO 

ITS FOOD BUSINESS 

Ola Foods has launched three new brands in the last 

nine months. The company is also focusing on expanding 

Message from Faculty Mentor:   

"Dear Reader, 

 

The Twenty-sixth issue of UDYOGPATRA has been 

released. The members of UDDYOMI, E-Cell of 

Calcutta Business School are thankful to all the 

readers for their valued support. 

 

On behalf of UDDYOMI, E-Cell of Calcutta 

Business School, I thank all the members who take 

their time out from the busy schedule to prepare 

this newsletter. 

Looking forward to more participation in making the 

Quiz and UDYOGPATRA a great success. 

 

Hope you will enjoy reading.” 

             Dr. Pinaki Ranjan Bhattacharyya                  

Associate Professor – Marketing and    

Faculty in-Charge, E-Cell 

 

 

https://www.business-standard.com/article/companies/phonepe-gears-up-for-ipo-by-2023-eyes-a-valuation-of-7-10-billion-120082300925_1.html
https://inc42.com/features/can-payment-apps-venture-beyond-upi-hype-to-fix-weak-revenue-models-plug-losses/


Issue 26                                      DO YOUR TASK WITH YOUR MASK                     

 
its brand Khichdi Experiment. Ola’s ride-hailing revenue 

had fallen by 95% in March-April, but are on a path of 

recovery. After launching three new brands – Bowlsome, 

Paratha Experiment, and Meal Kits and expanding its 

selection under Khichdi Experiment, Ola Foods is 

planning to launch 8-10 brands, and look beyond the 

metros to smaller cities in the coming year. Commenting 

on the same, Ola Foods CEO Pranay Jivrajka told 

Economic Times that the company has noticed an 

increase in consumer preference for indulgence eating, 

away from everyday meals. The company is now looking 

to capitalize on some of these trends in the coming 

months. Further, Ola Foods’ CEO said increasing the 

wallet share of a customer is the key metric for the 

company right now. “We have four brands across various 

stages of expansion and we plan to add more,” he added. 

Over the last nine months, Ola’s food business has 

added three brands Bowlsome, Paratha Experiment, and 

Meal Kits to its list. The company shut down its food 

delivery marketplace Foodpanda in 2019, which it had 

acquired back in 2017 for $31.7 Mn. This is the first 

time Ola has come on record to confirm Foodpanda 

shutdown. 

FLIPKART’S DELIVERY FLEET TO BE 100% 

ELECTRIC BY 2030 

Flipkart is the first 

ecommerce player in 

India to commit to a 

transition into a 100% 

EV fleet. Centre and 

state govts have been 

pushing for increased 

EV adoption for the past few years with policies such 

as FAME I, FAME II, cut in GST on EVs. Corporate and 

leasing fleet commitments will see the roll-out of more 

than 2.5 million zero-emission vehicles by 2030, 

according to a Climate Group report. Flipkart on 

Tuesday (August 25) committed to a phased integration 

of electric vehicles (EVs) into its entire delivery fleet 

by 20 30.The ecommerce giant plans to do this by 

placing requirements in service contracts, installing 

charging infrastructure close to its 1,400 supply chain 

premises, conducting awareness programs and 

incentivizing delivery executives for using EVs. Kalyan 

Krishnamurthy, CEO, Flipkart Group, said, “As a 

homegrown company, we always pride ourselves in 

making ecommerce more inclusive, progressive and 

impactful for all our stakeholders, which also includes 

communities and the planet.” The leading ecommerce 

company said in a statement that being the first 

ecommerce player in the country to commit to the 

transition, it will spearhead the sector’s sustainability 

transformation, and support India’s ambition of 

ensuring 30% electric mobility by 2030. 

APPLE LOOKS TO TAKE BIGGER BITE OF 

INDIAN MARKET WITH OFFICIAL 

ONLINE STORE 

Apple will launch its ecommerce 

platform in September to 

coincide with the Indian festive 

season and the launch of the new 

iPhone 12 series. Besides the 

online store, Apple is planning to launch the signature 

Apple Stores in Mumbai and Bengaluru in 2021.Despite 

its market dominance elsewhere, Apple has failed to 

make a major impact in India in terms of the overall 

market share. Will this change with the official online 

store? Following through with its major plans for the 

Indian market, Apple is reportedly set to launch its 

online store for India in September, coinciding with the 

launch of the new iPhone 12 lineup of smartphones as 

well as the festive Diwali season.  

RELIANCE BUYS NETMEDS, WILL ENTER 

ONLINE PHARMACY MARKET 

Facebook’s recent partner in India, Reliance Industries 

continues to make the news week after week due to its 

ambitions in various spheres of business. Now, 
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Reliance’s entry in the epharmacy segment with the 

acquisition of NetMeds has further heated up the 

online pharmacy segment, which has witnessed an uptick 

in users during the Covid-19 pandemic. Just as Reliance 

formally entered the segment, Medlife and PharmEasy 

approached the CCI for approval on their merger. Only 

last week, Amazon launched its online pharmacy service 

named ‘Amazon Pharmacy’. The online pharmacy will be 

piloted in Bengaluru first and will be expanded to other 

cities later. Meanwhile, its rival Flipkart may also enter 

this domain soon. This will be one segment to watch out 

for in the near future. Another of Reliance’s backers 

for its digital services Jio Platforms, Google, announced 

that it would be launching an entry-level job search 

platform called Kormo Jobs in India to target 

temporary jobs, gig economy workers or any business 

which has a high workforce requirement. 

KHATABOOK ACCUSED OF PLAGIARISM 

Business ledger application Khatabook was found to 

have plagiarised its recently-launched app ‘Dukaan by 

Khatabook’. The app seemed to be simple to use for 

shopkeepers and has earned an average rating of 4.8 on 

the Play Store. But the big issue here is that there was 

already an app called Dukaan which has been around 

since June 2020.Launched by GrowthPond 

(MyDukaan.io), the app which is also called Dukaan also 

promises that sellers can launch online stores in under 

a minute (30 seconds). If the JioMeet-Zoom UI 

similarities were striking, this takes things to a whole 

new level. The two companies have since alleged 

plagiarism on the part of each other, making the case 

muddier than it seemed at first glance. 
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